


Introduction 

A Case of Identity 

The NJCAA has been making an impact for eight decades. Strong academic institutions, great leadership, top-tier 

coaches and administrators and some of the best student-athletes in the world are all key elements to the Associa-

tion’s success since its origin in 1938. The NJCAA has benefited greatly through the years from each group’s con-

tributions and independent thinking.  

 

When it comes to a strong and cohesive brand for the NJCAA, uniformity is the top priority. The NJCAA National 

Office, along with its licensing partner Learfield Licensing Partners, has developed policies and guidelines for cen-

tralizing the NJCAA brand. A branded image can unify an organization. Using NJCAA logos in a consistent way will 

result in a stronger identity for the organization and its member colleges. It will help promote the NJCAA in a strong 

and powerful way. The NJCAA encourages all its member colleges and affiliates to adhere to the policies and 

guidelines in this document and if a question arises or misuse of the NJCAA logo is seen please contact NJCAA 

National Office at 719.590.9788.  



Logo Use & Requests 

All NJCAA logos and marks are protected and copyrighted property of the NJCAA. Federal Copyright 
laws require that the NJCAA control its name and marks; therefore, the NJCAA must be very 
selective in granting permission in all instances.  
 
Requests to use an NJCAA logo for marketing and/or advertising or similar projects such as print, 
TV, radio, websites, trade show exhibits, promotions, packaging, etc., must be submitted to the 
NJCAA National Office for review and approval PRIOR to the commencement of production, 
publication, distribution, display, or use of the items. Send these specific requests to Ricky Webster 
at rwebster@njcaa.org and reference which logo you are requesting.  

mailto:rwebster@njcaa.org


Licensing 

The NJCAA is a client of Learfield Licensing Partners (LLP) and thus manages the NJCAA trademark 
licensing program. Any entity, including NJCAA member colleges, wanting to use the NJCAA name 
or logo on merchandise that is to be sold to the general public (excluding items like tournament 
game-programs) must contact Jacob Krebs of LLP at jkrebs@learfieldlicensing.com or 
317.749.0623.  
 
All merchandise sold bearing the NJCAA name and/or logo(s) must be licensed products by Learfield 
Licensing Partners. All vendors producing products bearing the NJCAA name or log must hold a 
license with LLP in the NJCAA program.  All merchandise distributed or sold bearing the NJCAA 
name and/or logo(s) must be approved prior to production and be in compliance with NJCAA logo 
use guidelines.  

http://learfieldlicensing.com/
mailto:jkrebs@learfieldlicensing.com


Official Logos 

The NJCAA has two primary logos as well as 24 region and 16 sport logos. Using NJCAA logos in a consistent way 

results in stronger brand awareness for the organization. These NJCAA marks are the flagship images of the 

Association and its strongest marketing and branding tools. It is essential that the guidelines for the use all NJCAA 

logos are followed.  



NJCAA Shield 

The NJCAA shield logo became the official primary image of the NJCAA beginning August 1, 2009. All versions of the shield logo may 

not be altered in any fashion to include color, style, shape or text. Three versions of the logo are available: gradient, two-color and 

black/white. The color, style, shape and text of the three variations of the shield logo should not be altered. The minimum size the 

shield logo should be appear is  1” and a controlled area of isolation around the image must be equal to 1/4” and extending out on all 

four sides of the logo. When using any NJCAA logo for production, the register mark must always be visible.  

1” 

Minimum Size 

Controlled Area 

1/4” 

1/4” 

1/4” 

1/4” 

Register Mark 



NJCAA Secondary Mark 

The NJCAA secondary mark is a logo that is regularly used by the NJCAA. The secondary mark may not be altered in shape, style or 

text. However, the color of the image CAN be changed to meet your needs. Three versions of the logo are available: gradient, two-

color and black/white. The minimum size the secondary mark should be altered is  3/4” and a controlled area of isolation around the 

image must be equal to 1/4” and extending out on all four sides of the logo. When using any NJCAA logo for production, the register 

mark must always be visible.  

Minimum Size 

Controlled Area 

Register Mark 

3/4” 

1/4” 

1/4” 1/4” 

1/4” 



Shield & Secondary (Gradient) 

NJCAA Blue I PANTONE 660 C  |  CMYK 80, 50, 0, 0  |  RGB 64, 126, 201  

NJCAA Navy  PANTONE 533 C  |  CMYK 95, 72, 15, 67  | RGB 31, 42, 68 

NJCAA Gray PANTONE 427 C  |  CMYK 7, 3, 5, 8  |  RGB 208, 211, 212 

 

Shield & Secondary (Two-Color) 

NJCAA Blue II  PANTONE 2945 C |  CMYK 100, 53, 2, 16  |  RGB 0, 76, 151 

NJCAA Gray PANTONE 427 C  |  CMYK 7, 3, 5, 8  |  RGB 208, 211, 212 

Shield & Secondary Mark Colors 

NJCAA Blue I 

NJCAA Navy 

NJCAA Gray 

NJCAA Blue II 

NJCAA Gray 

Colors are important to a brand as logos, symbols and marks. The 

NJCAA uses various combinations of blue, navy and gray due to their 

strength and traditional flexibility. Use of these colors, along with the 

use of the logos, will establish a direct connection to the NJCAA as 

the leader in two-year college athletics.  



NJCAA Region Logos 

The NJCAA also has 24 region specific logos. The region specific marks may not be altered in shape, style or text. However, the color 

of the image CAN be changed to meet your needs. Only the single gradient style exists of the region marks. The minimum size region 

marks should be adjusted is  1” and a controlled area of isolation around the image must be equal to 1/4” and extending out on all four 

sides of the logo. When using any NJCAA logo for production, the register mark must always be visible.  

Minimum Size 

Controlled Area 

Register Mark 

1” 

1/4” 

1/4” 1/4

1/4” 



NJCAA Sport Logos 

Beam Team Design of Dallas, Texas, designed 16 sport logos for the NJCAA that has added great character to each sport. Each 

specific sport mark is not be altered in shape, style or text. However, the color of a sport mark CAN be changed to meet your needs. 

The minimum size region marks should be altered is  1” and a controlled area of isolation around the image must be equal to 1/4” and 

extending out on all four sides of the logo. When using any NJCAA logo for production, the register mark must always be visible.  

Minimum Size 

Controlled Area 

Register Mark 

1” 

1/4” 

1/4” 1/4” 

1/4” 



Region Logos (Gradient) 

NJCAA Blue I PANTONE 660 C  |  CMYK 80, 50, 0, 0  |  RGB 64, 126, 201 

NJCAA Navy  PANTONE 533 C  |  CMYK 95, 72, 15, 67  | RGB 31, 42, 68 

NJCAA Light Blue PANTONE 2985 C |  CMYK 91, 194, 2, 16  |  RGB 91, 194, 231 

NJCAA Gray PANTONE 427 C  |  CMYK 7, 3, 5, 8  |  RGB 208, 211, 212 

NJCAA Dark Gray  PANTONE 877 C  |  CMYK 45, 34, 34, 0  |  RGB 138, 141, 143 

Sport Logos 

NJCAA Blue II  PANTONE 2945 C |  CMYK 100, 53, 2, 16  |  RGB 0, 76, 151 

NJCAA Navy PANTONE 533 C  |  CMYK 95, 72, 15, 67  | RGB 31, 42, 68 

Region & Sport Logo Colors 

NJCAA Blue I 

NJCAA Navy 

NJCAA Light Blue 

NJCAA Blue II 

NJCAA Navy 

Colors are important to a brand as logos, symbols and marks. The 

NJCAA uses various combinations of blue, navy and gray due to their 

strength and traditional flexibility. Use of these colors, along with the 

use of the logos, will establish a direct connection to the NJCAA as 

the leader in two-year college athletics.  

NJCAA Gray 

NJCAA Dark Gray 



These examples apply to all NJCAA logos as described in this guide. These examples do not reflect all non-

compliant possibilities. Helpful Hint: Do not alter logos once you have received them from the NJCAA!  

Use Specifications 

DO NOT rotate, invert, spin, 

angle or pivot any NJCAA logo.  

DO NOT skew, bevel, fold, 

stretch or otherwise alter the 

shape of NJCAA logos.  

DO NOT change the color, 

fade or shade the shield logo.  

DO NOT add drop shadows 

behind logos or add any other 

special effects. Logos should 

never be altered.   

DO NOT type over or display 

items on top of an NJCAA logo.  

Bob’s Café  
Supports the  

DO NOT grant permission for entities to use an 

NJCAA logo without the approval of the NJCAA 

National Office.   

DO NOT copy the likeness of 

any NJCAA logo for your own 

use. This is a violation of the 

register mark.  

CHAMPIONS 



Expired Logos 

All logos and marks shown above, and those of similar likeness, have been expired by the NJCAA and are no 

longer in use. Please discontinue any use of these marks.  


